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The aim of the module is to create an understanding of the current research (worldwide9 in tourism and information technology
to understand the tourism industry and the influence of information and communication technologies on the development of the
industry. Key Questions could be: What is eCommerce? What impact does the Internet economy or the eCommerce have on
companies in tourism industry? What influence do internet and ICT have on the structure of the tourism industry? What does a
tourism company of the future look like? What challenges do destinations and the management of destinations have to face in
connection with Internet development? What is the travel sales and marketing of the future? Are there different developments in
different subsectors of the tourism industry? What influence recommender systems have on decision making? Are service robots
the better service staff? What are the influences of the sharing economy? How are tourist experiences designed? What are the
Which role plays the digital community in value creation for the travel experience? The students will learn to understand the links
between the development of ICT, the Internet and the influences and changes in the tourism industry and to discuss them. The
input for the discussions is based on research papers from various journals. The IFITT (International Federation of Travel and
Technology), the leading community of research in tourism and technology, which presents a conference volume of current
research developments at the annual conference (ENTER) will be an important source.

Following this module, students have a comprehensive and reflective understanding of the importance of ICT and Internet
development for the tourism industry. Students will have a deep understanding of the current research topics in the eTourism
field and can discuss different research approaches and are familiar with the most well-known researchers in the field. Students
are able to work in the eCommerce context of the tourism industry.




This module handels with content that could be brought into a line with the following sustainable development goals (SDG)

4. Quality education

5. Gender equality

8. Decent work and economic growth

9. Industry, Innovation, and Infrastructure
e 10. Reduced Inequalities
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The Online Tourism Industry is very fast developing, therefore here are some basic literature advices. For the course it will be
updated on the present stage. Also we use many daily online sources to follow the latest development and discuss that.
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